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the facebook algorithm



The Facebook algorithm decides which posts people see every
time they check their Facebook feed, and in what order those
posts show up. 

Facebook says that there is no single algorithm, but rather
"multiple layers of machine learning models and rankings" built
to predict which posts will be "most valuable and meaningful to
an individual over the long term." 

In other words, instead of presenting every available Facebook
post in chronological order, the Facebook algorithm evaluates
every post, scores it, and then arranges it in descending order
of interest for each individual user. 

the facebook algorithm



First, Facebook takes every post available in user's network, and it scores those posts
according to predetermined ranking signals, like type of post, regency, etc. 

Next, it discards what a user is unlikely to engage with, based on that user's past
behavior. It also demotes content that users don't want to see (clickbait,
misinformation, or content that they've indicated they don't like). 

Then, it runs a "more powerful neural network" over the remaining posts to score them
in a personalized way and ranks them in order of value. 

And finally, it arranges a nice cross-section of media types and sources that a user has
an interesting variety of posts to scroll through. 

how does the algorithm work?  



1. Relationship 
Is the post from a person, business, news source, or public figure that the user often engages

with? 

2. Content Type 
What type of media is in the post, and which type of media does the user interact with most? 

3. Popularity 
How are people who have already seen the post reacting to it? Are they sharing it, commenting

on it, or ignoring it? 

4. Regency 
How new is the post? Newer posts are placed higher.  

4 Most Important ranking signals  



Reply to your followers sent via Messenger and comments left on posts using Inbox. 

Post conversation-starters between your followers. 

Aim for "comments and shares" over "likes" as this carries more weight. 

Post when your audience is online. Best times for Facebook is Tuesday, Wednesday,
and Fridays from 9am-1pm. 

Go LIVE on Facebook 

Create longform videos that people want to watch. 

how to work with the algorithm  



how to engage



manage communications with inbox
The Inbox tab makes it easy to communicate on behalf of your business and engage with
your community. Monitor all the messages and comments you receive on Facebook and
Instagram. This can help you respond to people quickly, strengthen relationships with
existing customers and connect with new ones.

You can also filter your inbox to see unread messages and comments, and mark messages
and comments to move them out of the main inbox. You can mark messages and
comments to follow up, mark as complete or move them to your spam folder.



Measuring insights



actions on page
When a user takes an action on your page outside of interacting with a post such as navigating to

your website or clicking on your phone number.

pages views
The number to of times your page was viewed by people.  

likes
The number of times a new person liked your page through organic or paid efforts. 

reach 
The number of people who saw any of your posts at least once. 

post engagement
Any action someone takes on one of your posts such as likes, comments, and shares. 

metric definitions  



where to find your page's insights



individual post metrics



using hashtags



Facebook recommends 1-2 hashtags per post

Because so many people's profiles are
private, remember it's more challenging to
gauge the most effective hashtag on
Facebook specifically 

TIPS AND TRICKS

Monitor Facebook hashtags at
facebook.com/hashtag/KEYWORD



Hashtags always start with #, but they won't work if you put spaces, punctuation, or symbols.
Ex) #how'sitgoing vs. #howsitgoing OR #coldwell banker vs. #coldwellbanker

Don't string too many words together. The best hashtags tend to be relatively short and easy to
remember!  Ex) #CBProud vs. #ColdwellBankerProud 

Use relevant hashtags. If it's too obscure, it will be hard to find and it won't likely be used or
found by other social media users. 

Remember to use hashtags that are most relevant to your business and posts over hashtags
with lots of use. For example, #PhillyRealEstate is more relevant to drive actual business to a
Philagent than #realestate which has more usage. 

TIPS AND TRICKS



scheduling facebook posts



post scheduling

Knowing how to schedule posts allows you
to save time, give your followers
consistency at high traffic times, and
connect with more people.  

Best practices include posting 3-4 times
per week with consistent and quality
messaging. This amount of posting keeps
your brand top of mind for your audience
without overwhelming them with content
that works against the algorithm.  



Navigate to publishing tools and/or
creator studio 



CREATOR STUDIO 



Meta Business Suite



Hosting a facebook event



Click Create: Event on your Facebook business page

Select Online or In Person

Fill out event details, including a detailed description 

If your hosting an open house, post some photos of the property
in the event feed to generate buzz 

Log into your personal account and invite people to the event 

setting up your event



going live on facebook



Over 78% of online audiences are watching videos on
Facebook Live

The algorithm rewards business pages and people who
go Live 

Great for hosting virtual open houses with some people
who are not comfortable going to see houses in person
and so many others moving from state to state 

Allows you share announcements in real time and
interact with your followers directly 

Why go live on facebook?



Have someone else film you if possible. 

Wear quiet shoes and practice what you're going to say beforehand. 

Try and make the entire thing last around 10 minutes max. 

Have the person filming or yourself engage with those who have joined and answer any
questions that come up. 

Download the video when you are done so you can: 
Cross-post it to other social media channels 
Embed the YouTube link to your website 
Send it to any buyer's agents who schedule showings 

what to say and do 



Q & A



Thank
You
Please reach out to your field
social media specialist with any
additional questions! 

Keep an eye on more courses in
SalesPro.

Phone Number

484.580.9850

Email Address

Kellie.Manoppello@cbhome.com

Kellie Manoppello
PA, South NJ, DE


